
Working with  
Business Events Australia



Under the Business Events 
Australia brand, Tourism 
Australia raises awareness 
and consideration of 
Australia’s quality business 
events product offering 
and delivery of both 
association and incentive 
events. Activity includes 
brand and content 
marketing, educational 
visits, trade engagement 
and events that allow the 
Australian business events 
industry to meet with 
qualified buyers to grow 
their business.

TARGET AUDIENCES 
Tourism Australia targets business events 
planners and decision makers. Target 
customers are:

 >  International incentive agents 

 >  Corporate decision makers for business 
events

 >  International association event buyers 
and decision makers

 >  International association delegates

 >  International exhibition decision makers 
and attendees

TRADE PROGRAM
Tourism Australia offers a number of opportunities for industry to meet and do business 
with international business events buyers, both in key markets and Australia. 

 >   Exhibit on the Australia stand at international business events trade shows or attend a 
Tourism Australia event in market to meet with buyers, develop relationships, network 
and gain insights. 

 >   Contact your local convention bureau for more information about participating in 
tailored educational visits, which provide international business events decision makers 
a first-hand experience of Australian destinations and business events products. 

 > Be part of Tourism Australia’s signature incentive event, Dreamtime, held in Australia 
every two years, to connect with international incentive buyers and media during 
business sessions, networking events and the educational program. 

 >  Visit australia.com/businessevents/Australia-on-show to view Tourism Australia’s 
business events trade program calendar. 

For more details on the business event trade program, contact Kelly Maynard, 
Business Events Distribution Development Manager at kmaynard@tourism.australia.com

CORE MARKETS
Tourism Australia focuses exclusively on 
international markets which represent 
the greatest return on investment. Core 
markets for Australia are:

 > Greater China – incentive focus

 > New Zealand – incentive focus

 > North America – incentive and 
association focus

 > United Kingdom and Europe – 
association focus

 >  Global – international association 
delegates

SOCIAL MEDIA
Tourism Australia has a Twitter handle which helps you connect with a global business 
events audience and keep up to date with the latest news.

Share your business events news and event success stories by tweeting  
@MeetinAustralia or using the #MeetinAustralia hashtag.

You can also follow us on LinkedIn to keep up to date with news on Australia’s business 
event industry. Visit linkedin.com/company/businesseventsaustralia to follow.

INDUSTRY RESOURCES
To assist Australian industry in optimising their product and message for an 
international audience, Tourism Australia offers a range of free tools including 
dedicated business events market profiles, video footage, images, how to market your 
product, research and insights. For access to these resources visit:

tourism.australia.com/resources-for-industry

images.australia.com

video.australia.com

MARKETING COMMUNICATIONS PROGRAM
Tourism Australia’s business events global marketing communications program delivers 
content, brand presence and partnership marketing in key international business events 
markets, reaching media and the target audience. This activity includes print, digital, social 
media, public relations, direct marketing, brand and content. Tourism Australia provides 
several opportunities for industry to become involved. 

 > Send us information on your business events product which can be communicated  
via a global strategy dedicated to showing why there’s nothing like Australia for business 
events.

 > Share product information, videos, fact sheets, images, case studies and itineraries with 
us to create content including feature stories for a global business events audience. 

 > Let us know about upcoming events attracting international delegates. These can be 
used to highlight Australia’s performance as a business events destination through case 
studies, articles and social media. 

 > Send information and share your news on your business events product or experiences to 
bea@tourism.australia.com 

For more details on the Tourism Australia’s business events global marketing program, 
contact Monica Armesto, Marketing & Communications Manager at  
marmesto@tourism.australia.com

http://businessevents.australia.com/en/media-and-australian-industry/australia-on-show.html
http://linkedin.com/company/businesseventsaustralia
http://www.tourism.australia.com/en/markets-and-research/industry-sectors/business-events.html
www.images.australia.com
www.video.australia.com


RESEARCH
CONSUMER DEMAND PROJECT

Tourism Australia has conducted international business 
events research into how business events planners and 
corporate decision makers view Australia and the factors 
that motivate them to choose a destination.  
View the detailed report at  
australia.com/businessevents/becdp

ASSOCIATION DELEGATE BEHAVIOUR RESEARCH

Tourism Australia has conducted research that 
examined the path to purchase behaviour of potential 
international association conference delegates. The 
research reveals the best channels and messages to 
use in order to convince delegates to travel to Australia 
for an association event. This information provides a 
competitive advantage to associations in planning their 
Australian event and is available at  
australia.com/businessevents/adbr

ATTRACTING BUSINESS EVENTS TO AUSTRALIA
A GUIDE FOR THE AUSTRALIAN BUSINESS 
EVENTS INDUSTRY

Familiarise yourself with Attracting Business Events 
to Australia: A Guide for the Australian business events 
industry, to learn how Tourism Australia and Austrade can 
assist with bidding, marketing and leveraging business 
events in Australia. Visit australia.com/businessevents for 
more details.

ADVANCE PROGRAM
Tourism Australia’s Advance Program offers the 
Australian business events industry the opportunity to 
leverage Tourism Australia’s international marketing 
expertise in order to grow the number of delegates 
to confirmed events taking place in Australia, and the 
number of international business events secured for 
Australia. The program begins at the start of the financial 
year through an application process. Please email 
bea@tourism.australia.com for more information.

INDUSTRY EVENTS
Hosting an industry event? Tourism Australia can 
assist by participating in panel discussions, forums 
and workshops, and provide speakers to update your 
audience on our strategy and work. Please email  
bea@tourism.australia.com for more details.

MONTHLY INDUSTRY NEWSLETTER
Visit tourism.australia.com/subscribe to sign up for 
Tourism Australia’s business events monthly newsletter 
to keep up to date on our latest news, including 
registration information for trade shows, new tools for 
industry and the latest business events market profiles.

http://www.australia.com/businessevents/becdp
http://businessevents.australia.com/content/dam/assets/document/1/6/w/u/n/2002127.pdf
http://australia.com/businessevents
http://www.tourism.australia.com/subscribe.aspx


E: bea@tourism.australia.com 
W: australia.com/businessevents

AMERICAS

Paul M Griffin (based in Boston)

Business Events Manager 
Americas

T: +1 857 210 3725 
E: pgriffin@tourism.australia.com 

Glen Davis (based in Los Angeles)

Business Events Specialist 
Americas

T: +1 310 695 3207 
E: gdavis@tourism.australia.com 

GREATER CHINA 

LC Tan (based in Shanghai)

Regional Business Events Manager 
North Asia

T: +86 21 6010 3993 
E: lctan@tourism.australia.com 

Jenny Yang (based in Shanghai)

Business Events Manager 
China

T: +86 21 6010 3981 
E: jyang@tourism.australia.com 

JAPAN

Yuri Kinoshita (based in Tokyo)

Partnership Marketing Executive 
Japan

T: +81 3 5218 2570 
E: ykinoshita@tourism.australia.com 

NEW ZEALAND

Jenny Aitken (based in Auckland)

Country Manager 
New Zealand

T: +64 9 337 0448 
E: jaitken@tourism.australia.com 

SOUTH KOREA

Chan-Soo Kim (based in Seoul)

Business Development Manager 
South Korea

T: +822 399 6503 
E: ckim@tourism.australia.com 

SOUTH & SOUTH EAST ASIA

Ann Lim (based in Singapore)

Business Development Manager 
Singapore

T: +65 6351 6325 
E: alim@tourism.australia.com 

Karen Saw (based in Kuala Lumpur)

Business Development Manager 
Malaysia

T: +60 3 2786 7933 
E: ksaw@tourism.australia.com 

Agitya Nuraini (based in Jakarta)

Senior Business Development Manager 
Indonesia

T: +62 21 2993 0857 
E: anuraini@tourism.australia.com 

Samar Chokshi (based in Mumbai)

Business Development Manager 
India

T: +91 22 6628 0206 
E: schokshi@tourism.australia.com 

UNITED KINGDOM

Simon Gidman (based in London)

Business Events Manager  
UK / Europe

T: +44 207 438 4633 
E: sgidman@tourism.australia.com

Contact us


